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W IEEN
NS Clothing Co. Ltd.

Investor Presentation — Q2 FY20 results
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Safe Harbor m OGS Rl 7 \\ISHEUL

This presentation and the accompanying slides (the “Presentation”), which have been prepared by TCNS Clothing Co. Limited (the “Company”), have been prepared solely for
information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in
connection with any contract or binding commitment what so ever. No offering of securities of the Company will be made except by means of a statutory offering document

containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no representation or warranty,
express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This
Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this

Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are individually and collectively
forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to known and unknown risks, uncertainties and
assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various
international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its strategy, the Company’s future
levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s market preferences and its
exposure to market risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from results
expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking
statements and projections made by third parties included in this Presentation are not adopted by the Company and the Company is not responsible for such third party statements

and projections.
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[ Strong Design & Experle.nced Scalable
Professional

Manufacturing ‘ ~ Business Model
- - Management
Capabilities

Team

Widespread
Home Grown Distribution
Brands Network

568 EBOs 40+ Designers NO Attrition of Proven product & Retail
1,774 Large Format Stores Refreshing New Products every Top Management Concept
2-3 wieeks in last 5 years
1,273 MBOs Wide network of suppliers Outsourced Manufacturing

and job-workers




Q2 FY20 Highlights: Reported numbers with Ind AS 116

a2z ]
Rs. Crs
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Q2 & H1 FY 20 — Comparable to Q2 & H1 FY 19 *

ez |
Rs. Crs
Revenue EBITDA PAT
0% -29% -33%
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[ H1 ]
Rs. Crs

Revenue EBITDA PAT
8% -14% -16 %
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* 1) Pre-Ind AS 116 impact 2) Tax rates normalized @ 25.17%



Ind AS 116 Q2 & H1

FY20 : P&L items impacted

Item

Sales

Rent

EBITDA

Finance Costs
Depreciation
Profit Before Tax

Profit After Tax *

Item

Sales

Rent

EBITDA

Finance Costs
Depreciation
Profit Before Tax

Profit After Tax *

Q2FY 19

3205.01
268.48
589.27

0.73
52.8
535.74
400.89

H1FY 19

5570.99
531.7
899.43
1.37
103.72
794.34
594.40

Q2 FY 20

Comparable to PY

3208.54
309.8
419.56
2.26
55.74
361.56
270.56

H1FY 20

Comparable to PY

6004.74
603.96
776.41

4.00
108.44
663.97
496.85

Ind AS 116 adjustment

0.00
-250.31
+257.60**
93.30
182.42
-18.12

Ind AS 116 adjustment

0.00
-497.09
+504.38**
+183.88
+361.89
-41.39

Q2 FY 20
Reported Numbers

3,208.54
59.49
677.16
95.56
238.16
343.44
176.87

H1 FY 20
Reported Numbers

6004.74
106.87
1280.79
187.88
470.33
622.58
381.6

* Tax rate normalized at 25.17% + Ind AS116 deferred tax one time adjustment in CY ** Includes 7.29 mn adjustment in other income due to Ind AS 116 reversal
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Leading Home Grown Brands....

m aurelia ¥= WISHFUI

PREMIUM FUSION
WEAR

CONTEMPORARY ETHNIC
WEAR

PREMIUM OCCASION
WEAR

Share of Brands (%)
Q2
8%

-

35%
' 57%

m\W = Aurelia = Wishful

Brand Wise Growth
W -6%
Aurelia 10%
Wishful 15%




Q1 FY20 Channel wise performance

m aurelia = WISHFUI

[ Channel Wise Revenue Split — Q2 FY20 ]

13% -

6%

39%

43%

m MBO's LFS mEBO's m Online & Others

EBOs 6 %
LFS 4%
Online 1%
MBOs -40 %

Pan India Multichannel Presence ]
3,667 3,615
1’273
Jun19 Sep19

W MBOs LFS mEBOs

W 333 9
Aurelia 229 7
Wishful 6

Total 568 16




m aurelia W& \WISHFUL
Key
Initiatives




The Coordinates Brand m e .

* We will be launching an exclusive coordinates brand in Q4FY20. This will be our fourth brand
in addition to W, Aurelia and Wishful.

* The product category would be drape-wear and bottom-wear across fashion and core genres
at economy prices.

* This market is predominantly unorganised with very few scaled up players. There is clearly a
gap for an omni channel play in this category.

* There is a strong synergy with existing business in terms of product domain expertise, supply
chain prowess and channel relationships & retail operations.

* Fast scale up opportunity with shortest learning curve.
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New Categories m aureln IR YISEEN!

* W Footwear
* Globally, numerous fashion apparel brands have a sizeable accessories business.
* Consumers are seeking a top to toe look at our stores. Jewellery as a category is scaling up well

* Keeping in line with our objective of making W a lifestyle brand, we are now focusing on building a broader accessories

business
* The team is now in place with former Steve Madden India head leading the initiative

* The first comprehensive pilot range will be launched in SS'20.

 Aurelia Ethnic wear for Girls
* Ethnic wear for Girls have seen tremendous traction in last couple of years. There are peers who do sizeable business in this
category
* The TG of Aurelia lends very well to this segment. There is an active demand from our existing customers to add this to the
range

* We are targeting SS’20 for launching a capsule range; Scaling up will be done in MF’'20
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